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Social network sites (SNSs) such as MySpace and Facebook realize, create,
and exhibit connections among people. For example, MySpace’s logo proclaims the
service is “a place for friends,” while Facebook describes itself as “a social utility that
connects you with the people around you.” Due to their phenomenal popularity,
especially among youth, these sites have garnered a great deal of media attention
and political and legislative scrutiny as well as increasingly large sums of corporate
capital. As with any new technology, the. rhetoric surrounding SNSs is either
utopian or dystopian in nature. The utopian rhetoric highlights the social and
community aspects of the sites, whereas the dystopian view revolves around a moral
panic over online predators. The challenge at hand is to begin to conceive SNSs as
a contested terrain that provides a.unique means of communication, while at the
same time expoéing people to a variety of risks.

Although SNSs enable connections among people and to some extent provide
a public sphere for discoursé, they are ultimately owned by corporations. With
their ever-increasing popularity, the sites — and the corporations that own them —
also potentially exert greater influence over a large number of people. As it stands,
influence is enacted in the form of encouraging consumption of goods and services,

Recently, SNSs have shifted their influence focus into the political realm.
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Roughly speaking, ‘queer’ seems to have passed
through three main phases. When the word first came into use
in the United States it was not a mark of obloquy or disdain; as one
respondent who had been part of New York’s gay world in the 1920s
told George Chauncey: ‘It wasn't like kike or nigger. . . . It just
meant you were different’ (Chauncey 1994: 101). In deliberate
contrast with the fairy, to identify oneself as queer tended to indicate
a quietly controlled, ‘manly’ demeanour and a desire for other queer,
or perhaps straight men. According to Chauncey’s evidence, the

queer/fairy opposition reflected the social class backgrounds from
which these gendered styles typically originated. From the middle-
class standpoint of the average queer man, the fairy represented
a tasteless, undignified, and above all lower-class mode of self-
presentation that brought same-sex relationships into disrepute. But,
on the other hand, class was not always a source of antagonism;
for many men class differences could also stimulate desire, E.M.
Forster’s wish ‘to love a strong young man of the lower classes and
be loved by him and even hurt by him’ (and then to write ‘respectable
novels’) being a famous case in point (Forster 1989: 16).

By the 1940s queer had ceased to be a relatively neutral term.
Thus, whén his publisher wanted to call his second book Faginstead
of Queer, William Burroughs was appalled. ‘I don’t mind being
called queer,” he wrote to Allen Ginsberg, ‘but I'll see him castrated
before I'll be called a Fag’ (Burroughs 1994: 119). The year was
1952 and Burroughs’ response reflects not only the habits of mind
of an earlier generation (not to mention his privileged upbringing),
but it also carries the clear implication that being called ‘queer’ was
now something that one might well mind. For the letters repeatedly
show how powerful a psychological and cultural norm hetero-
sexuality had become. In the early 1950s Ginsberg was so distressed
by his desire for men that he was seeing a psychoanalyst to help him
‘to get over being queer’ (85). So it is crucial to Burroughs’ defence
of calling himself queer that sleeping with women does not make
him heterosexual: ‘Laying a woman, so far as [ am concerned is O.K.
if T can’t score for a boy. But laying one woman or a thousand merely
empbhasizes the fact that a woman is not what I want’ (88).

(KR—prge)
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Revealingly, ‘queer’ also had another meaning in the 1950s. When
David in Giovanni’s Room tells one of his male companions in a gay
bar that Tm sort of queer for girls myself’ he is turning the word
against a would-be lover and also using the word in a somewhat
different sense to indicate both the source and the intensity of his
desire. To say that you were ‘queer for someone’ meant that you fele
passionately about that person, that you were head over heels in love

with them, and was a phrase that could be used by men and women.
In his autobiographical novel Junkse (1953), William Burroughs
writes of ‘queer joints’ (gay bars) and the wealthy ‘international queer
set’, but just a few pages later the word’s inflection changes when a
prostitute named Mary says of her boyfriend ‘T'm queer for Jack’ —
though she subsequently tells the narrator that she is mostly attracted
to women (Burroughs 1966: 9, 25).

Mad for a man, yet preferring women: this figure of 2 passion that
is aberrant precisely because it is uncontainable and uncontrollable,
carries over into queer’s latest incarnation, a phase in which queer
becomes a signifier of artitude, of a refusal o accept conventional
sexual and gendered categories, of a defianr desire beyond the
regular confines of ‘heteronormativity’

88 : David Glover and Cora Kaplan, Genders, London: Routledge, 2000.
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Die Niedlichkeit ist in' Japan von einer vornehmlich durch weibliche Jugendliche
praktizierten Ausdrucksform zu einem festen Bestandteil vielfilfiger Areale der
japanischen Kultur avanciert. Dies zeigt sich in der Kleidungsindustrie mit ihrem
verspielten Stil ebenso wie in der zeitgendssischen Kunst, die von Kiinstlern wie Yoshitonio
Nara gepriagt ist, dessen Objekte und Zeichnungen von grimmig schauenden
Kinderfiguren das Nebeneinander von infantiler Unschuld und menschlichem Abgrund
thematisieren. Auch Straflenschilder und Lehrmaterialien, mit niedlichen Charakteren
versehen, sind von der kawairKultur nicht ausgenommen. Und selbst bei der
Selbstreprisentation von Machtinstitutionen spielt Niedlichkeit eine beachtenswerte Rolle:
Wenn eine im Gewand des offiziellen Polizeimaskottchen gekleidete kawair Figur durch
die Straflen Tokios lduft und Flyer verteilt, auf denen Frauen vor sexuellen Beldstigungen
gewarnt werden, so findet sich hier ein zun#chst widerspriichlich erscheinendes,
strategisches Spiel mit gegenliufigen Bedeutunden von Macht und Entmachtung. Ahnlich
verhilt es sich bei japanischen Regierungsinstitutionen, Fluggesellschaften und Banken,
die sich mit Hilfe eines niedlichen Maskottchens innerhalb der kawairKultur
positionieren und ihren Kunden auf diese Weise Werte wie Zuganglichkeit, Vertrauen und
Menschlichkeit zu vermitteln versuchen. '
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Rien de plus international que la formation des identités
nationales. Le paradoxe est de taille puisque ’irréductible sin-
gularité de chaque identité nationale a été le prétexte d’affronte-
ments sanglants. Elles sont bien pourtant issues du méme
modele, dont 1a mise au point s’est effectuée dansle cadre d’in-
tenses échanges internationaux.

Les nations modernes-ont €té construites autrement que ne le
racontent leurs histoires officielles. Leurs origines re se per-
dent pas dans la nuit des temps, dans ces dges obscurs et
héroiques que décrivent les premiers ‘Chapitres des histoires
nationales. La lente constitution de territoires ‘au hasard des
conquétes et des alliances n’est pas non plus genese des
nations : elle n’est que 1’histoire tumultueuse de principautés
ou de royaumes. La véritable naissance d’une nation, c’est le
moment ol une poignée d’individus déclare qu’elle existe et
entreprend de le prouver. Les premiiers exemples ne sont pas
antérieurs au XVII® siecle : pas de nation au sens moderne,
c’est-a-dire politique, avant cette date. L’idée, de fait, s’inscrit
dans une révolution idéologique. La nation est congue comme
une communauté large, unie-par des liens quine sont ni la sujé-
tion 2 un méme souverain ni 1’appartenance A une méme relj-
gion ou 2 un méme état social. Elle n’est pas déterminée parle

- monarque,.son existence est indépendante des aléas de 1’his-
toire dynastique ou militaire. La nation ressemble fort au
Peuple de la philosophie politique, ce Peuple qui, selon les
théoriciens du contrat social, peut seul conférer la légitimité du
pouvoir. Mais elle est plus que cela. Le Peuple est une abstrac-
tion, la nation est vivante.

tH#e : Anne-Marie Thiesse, La Création des identités nationales, Paris : Editions
du Seunil, 1999. .
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