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Wer tiiber elektronische Medien schreibt, muss notwendigerweise
zunichst Marshall McLuhan (1911-1980) erwidhnen. Er hat als erster
philosophisch iiber die Medien nachgedacht und war zutiefst von ibrén
Mboglichkeiten berzeugt. So stellte er sich auch die zukiinftige
menschliche Gesellschaft als ein',,globales Dorf* vor. In diesem welt-
umspannenden Dorf verléren die groflen nationalen und auch die kleinen
sozialen und tribalen Grenzlinien allméhlich ihre Bedeutung. Die ganze
Welt wiirde sich dann in Richtung einer einzig(artig)en, universellen,
konvergenten Ansiedlung entwickeln.

Heute sagen viele etwas Ahnliches, wenn sie iiber das Internet reden.
Tatsachlich sind wir in einer historischen Phase, wo sich Informationen,
Dinge und Menschen grenzenlos bewegen kdnnen. Bis vor kurzem gab
es nur wenige, die Japan verlassen oder sogar ihr ganzes Leben auBer-
halb Japans verbringen konnten, Heute ist das selbstverstindlich. Wahr-
scheinlich werden die meisten von uns in-zehn Jahren wieder an einem
andeten Ort leben, weshalb dic Bedeutung von Landesgrenzen oder
lokalen Gemeinden rapide sinkt. Und diese inter- oder transnationale
Welt samt Internet dhnelt tatséichlich dem globalen Dorf. Allerdings
miissen wir genau hinsehen. Schon in den 90er Jahren gab es auffallig |
viele ethnische und nationalistische Bewegungen, und auch gegenwirtig
nehmen ethnische Konflikte an Haufigkeit und Heftigkeit zu. |

€18 : Ulrich Heinze (ed.): Japanische Blickwelten, Bielefeld 20183.
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Au quotidien, nous percevons notre environnement comme un espace naturel,
allant de soi. Nous y sommes tellement habitués que nous ne portons guére
attention 4 ce qui nous entoure. Pourtant, presque tout ce que nous voyons,
presque tout ce que nous croisons sur notre chemin, dans une ville, a été faconné
par les hommes et reléve d'un passé proche ou lointain. Des artistes sont parfois
intervenus dans ces espaces publics qui composent notre univers. On peut voir
leurs ceuvres dans les rues, sur les facades, sur les places, dans les jardins. Ce
sont en général des sculptures de pierre, de bronze ou de tout autre matériau qui
résiste aux intempéries, ou encore des peintures murales.

Il peut étre amusant de repérer, par exemple, toutes les sculptures se trouvant
dans sa ville ou son quartier. Ou se nichent-elles ? Sur quels portails, sur quelles
fontaines ? Sur quels bétiments ? On peut en faire la liste, les décrire, puis les
classer : par matiéres,'par tailles, par styles, en observant tout ce qui permet de
rapprocher une ceuvre d'une autre. Se concentrer sur quelques éléments
singuliers de notre ville nous permettra de la redécouvrir. Et I'on remarquera

alors des miliers de détails qui nous avaient échappé.

188 Catherine Lobstein, L’art : une histoire. Paris : Editions Autrement et

CNDP, 2005. }
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The most famous gastronome of them all, Anthelme Brillat-Savarin, wrote in Physiologie du
Gout, ou Meditations de Gastronomie Transcendante (1826): “Dis-moi ce que tu manges, je te
dirai ce que tu es.”; “Teil me what you eat and I will tell you what you are:” For some, such as
Adelle Davis — Time magazine characterized her as “the high priestess of a new nutrition
religion” in December 1972 - the consequences of our food choices are stark: “As I see it,
every day you do one of two things: build health or produce disease.”

How do we know if we are supposedly building health, rather than unwittingly producing
disease by what we consume? We resolve what economists call “informational asymmetry” by
relying on food labels, brands and trademarks to confirm the authenticity and quality of our
foodstuffs, But making “correct” food choices can be daunting and baffling. In her
groundbreaking book, What te Eat, Dr. Marion Nestle estimates that there are around 320,000
food and beverage products available in the United Sfates; and that the average supermarket
stocks about 30,000 to 40,000 of them. While we may not understand the true origins or makeup
of what we put on our tables, most baby-boomers can tell you in a heartbeat that Rice Krispies .
go “snap, crackle and pop,” Lucky Charms are “magically delicious,” and Wonder Bread helps
“build strong bodies in 8 ways.” :

mIwo of the most symbolic words in food promotion nowadays are “organic” and “natural.”
Generally defined, “natural” means “present in or produced by nature” and is not something
“altered, treated or disguised,” but rather “faithfully represents nature or life.” “Organic,” in its
most abstract sense, means “simple, healthful, and close to nature.,” Both words hearken back
to a pre-industrial age and share Edenic, utopian connotations. They imply a general distrust of
chemical engineering and manufacturing processes. If we are what we eat, are we not closer to
“nature” if we incorporate natural and organic foods into our diet? That is the compelling allure
and implicit bargain of consuming organic and natural foods. '

Depicting the source of food as emanating from a “natural” source and setting is a
longstanding tradition among food purveyors, It is intended to alleviate and relieve the anxiety of
a successive number of American generations who have lost—as a function of industrial
revolutions — any meaningful, day-to-day connection with food production and processing,

The “organic” label is of more recent vintage and is the product of its own countercuitural
revolution, Its prominence in grocery store aisles reflects a cultural repulsion against factory
farms and their reliance on chemical, biological and other industrial solutions to the myriad
challenges posed by growing crops and raising animals for safe human consumption. Once
avant-garde, the “organic” food movement became mainstream after passage of the federal
Organic Food Production Act of 1990,

Feeling ethical and savvy about our food choices does not come cheaply. Organic and
sustainable meats, fruits and vegetables tend to cost substantially more than their “conventional”
(read here, industrially farmed or produced) counterparts. g Whether or not organic food tastes
better or is more nutritious for us. consumer studies show that consumer expectations created by
a mere [opo or words themselves affect subsequent flavor perceptions. In other words. natural or
organic food may taste better in part simply because we think that natural or organic food should
taste better.

In order to stimulate and satisfy consumer expectatlons and desires, tremendous marketing
value clearly inheres in the presentation of food as “organic” or “natural.” We can trace the
evolution of these two words in their historical context and analyzes how federal and state laws
now define and regulate their cominercial usage.

Perceptlons matter in choosing what to eat. If we believe our foodstuffs come from a natural
or organic source, we intrinsically believe they will be better and more nutritious for us. The
intense historical battle over- whether margarine could be colored yellow to look like butter
demonstrates the vital importance of appearances. During 1943 Congressional hearings on
repealing the federal margarine tax, Elizabeth Schorske (representing the League of Women
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Shoppers) acknowledged that while adding color to margarine did not add any nutritive value, it
does increase “the psychological goodness of it. I think you enjoy it more if it is colored. I know
‘Tdo™ The same can be said of organic and natural foods. The emotive power of these two
words ensures their continued vitality as descriptions of food quality.
(from Paul D. Swanson “We Are What We Eat,” Gastronomica: The Journal of Food and Culture,
http:/fwww. gastronomlca org/we-are-what-we-eat/)
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